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Here’s an easy-to-follow, practical, easily-implementable, 21st-Century marketing book for academic and
special libraries. Written by two practicing librarians who are passionate about communicating with users,
the book provides both the inspiration and drive to market your library and practical tips and suggestions on
how to do that effectively.

Topics covered include:
The process of planning a marketing campaign and how some time spent on planning at the outset can help●

keep you focused and help you determine your level of success.
The importance of using brands and brand identity to help you establish your library’s brand and market●

that aggressively to your users and potential users. Brand consistency is stressed here.
Marketing tools:●

Digital publications,❍

Social media,❍

Visual and print marketing materials,❍

Personal interactions❍

Events❍

you can use throughout the year.●

For each topic, we will talk about best practices, what works, what often doesn’t, and we share best concise
case studies from all types of academic and special libraries.
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From reader reviews:

Esther Price:

In this 21st century, people become competitive in every single way. By being competitive right now, people
have do something to make all of them survives, being in the middle of the crowded place and notice by
surrounding. One thing that at times many people have underestimated the idea for a while is reading. That's
why, by reading a e-book your ability to survive increase then having chance to remain than other is high.
For you who want to start reading a new book, we give you this particular Marketing for Special and
Academic Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series)
book as beginner and daily reading reserve. Why, because this book is usually more than just a book.

John Newton:

Here thing why this specific Marketing for Special and Academic Libraries: A Planning and Best Practices
Sourcebook (Medical Library Association Books Series) are different and trusted to be yours. First of all
examining a book is good however it depends in the content of it which is the content is as tasty as food or
not. Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical
Library Association Books Series) giving you information deeper as different ways, you can find any
publication out there but there is no book that similar with Marketing for Special and Academic Libraries: A
Planning and Best Practices Sourcebook (Medical Library Association Books Series). It gives you thrill
reading journey, its open up your own personal eyes about the thing that will happened in the world which is
maybe can be happened around you. You can actually bring everywhere like in area, café, or even in your
method home by train. For anyone who is having difficulties in bringing the published book maybe the form
of Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical
Library Association Books Series) in e-book can be your choice.

Linda Gabriel:

You are able to spend your free time to see this book this reserve. This Marketing for Special and Academic
Libraries: A Planning and Best Practices Sourcebook (Medical Library Association Books Series) is simple
to create you can read it in the park your car, in the beach, train and soon. If you did not get much space to
bring often the printed book, you can buy the e-book. It is make you simpler to read it. You can save the
particular book in your smart phone. Therefore there are a lot of benefits that you will get when one buys this
book.

Faye Pearson:

Beside this Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook
(Medical Library Association Books Series) in your phone, it could possibly give you a way to get more
close to the new knowledge or details. The information and the knowledge you can got here is fresh from



your oven so don't be worry if you feel like an older people live in narrow small town. It is good thing to
have Marketing for Special and Academic Libraries: A Planning and Best Practices Sourcebook (Medical
Library Association Books Series) because this book offers for your requirements readable information. Do
you at times have book but you don't get what it's all about. Oh come on, that will not end up to happen if
you have this with your hand. The Enjoyable arrangement here cannot be questionable, like treasuring
beautiful island. Techniques you still want to miss this? Find this book in addition to read it from right now!
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