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Presenting an overview of an emerging field in the study of contemporary religion, this book, together with a
complementary volume Religion in the Neoliberal Age, explores issues of religion, neoliberalism and
consumer society. Claiming that we have entered a new phase that implies more than the recasting of state-
religion relations, the authors examine how religious changes are historically anchored in modernity but
affected by the commoditization, mediatization, neoliberalization and globalization of society and social life.
Religion in Consumer Society explores religion as both shaped by consumer culture and as shaping
consumer culture. Following an introduction which critically analyses studies on consumer culture and
integrates scholarship in the sociology of religion, this book explores the following topics: how consumerism
and electronic media have shaped globalized culture, and how this is affecting religion; the dynamics and
characteristics of often overlooked middle-class religion, and how these relate to globalization and
differences between 'developed' and 'emerging' countries; emerging trends, and how we understand
phenomena as different as mega churches and holistic spiritualistic journeys, and how the pressures of
consumer culture act on religious traditions, indigenous and exogenous; the politics of religious phenomena
in the Age of Neoliberalism; and the hybrid areas emerging from these reconfigurations of religion and the
market. Outlining changes in both the political-institutional and cultural spheres, the contributors offer an
international overview of developments in different countries and state of the art representation of religion in
the new global political economy.
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From reader reviews:

Cheree Kramer:

In other case, little people like to read book Religion in Consumer Society: Brands, Consumers and Markets
(Ashgate AHRC/ESRC Religion and Society Series). You can choose the best book if you love reading a
book. So long as we know about how is important a new book Religion in Consumer Society: Brands,
Consumers and Markets (Ashgate AHRC/ESRC Religion and Society Series). You can add understanding
and of course you can around the world by just a book. Absolutely right, since from book you can understand
everything! From your country until eventually foreign or abroad you will end up known. About simple point
until wonderful thing it is possible to know that. In this era, we can open a book or searching by internet
gadget. It is called e-book. You can use it when you feel weary to go to the library. Let's study.

Rosa Crowe:

This Religion in Consumer Society: Brands, Consumers and Markets (Ashgate AHRC/ESRC Religion and
Society Series) are usually reliable for you who want to be a successful person, why. The main reason of this
Religion in Consumer Society: Brands, Consumers and Markets (Ashgate AHRC/ESRC Religion and
Society Series) can be on the list of great books you must have will be giving you more than just simple
reading through food but feed you actually with information that maybe will shock your before knowledge.
This book is handy, you can bring it just about everywhere and whenever your conditions throughout the e-
book and printed types. Beside that this Religion in Consumer Society: Brands, Consumers and Markets
(Ashgate AHRC/ESRC Religion and Society Series) giving you an enormous of experience including rich
vocabulary, giving you trial of critical thinking that we know it useful in your day pastime. So , let's have it
and luxuriate in reading.

Elizabeth Talbot:

Spent a free the perfect time to be fun activity to accomplish! A lot of people spent their free time with their
family, or their own friends. Usually they doing activity like watching television, going to beach, or picnic in
the park. They actually doing same thing every week. Do you feel it? Do you want to something different to
fill your personal free time/ holiday? Could be reading a book could be option to fill your totally free time/
holiday. The first thing that you ask may be what kinds of e-book that you should read. If you want to test
look for book, may be the e-book untitled Religion in Consumer Society: Brands, Consumers and Markets
(Ashgate AHRC/ESRC Religion and Society Series) can be great book to read. May be it may be best
activity to you.

Florence Davis:

Do you like reading a book? Confuse to looking for your selected book? Or your book had been rare? Why
so many problem for the book? But any kind of people feel that they enjoy intended for reading. Some
people likes examining, not only science book but novel and Religion in Consumer Society: Brands,



Consumers and Markets (Ashgate AHRC/ESRC Religion and Society Series) as well as others sources were
given know-how for you. After you know how the truly great a book, you feel need to read more and more.
Science publication was created for teacher or maybe students especially. Those books are helping them to
bring their knowledge. In other case, beside science e-book, any other book likes Religion in Consumer
Society: Brands, Consumers and Markets (Ashgate AHRC/ESRC Religion and Society Series) to make your
spare time considerably more colorful. Many types of book like this one.
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