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Studienarbeit aus dem Jahr 2006 im Fachbereich Medien / Kommunikation - Public Relations, Werbung,
Marketing, Social Media, Note: 1,3, Universität Leipzig (KMW), Veranstaltung: Seminar "PR in
Deutschland", Sprache: Deutsch, Abstract: PR und Marketing sind elementare Führungsaufgaben in jedem
Unternehmen. Institutionen, Organisationen und Unternehmen, die mit dem Verkauf ihrer Waren oder dem
Angebot ihrer Dienstleistungen Erfolg haben wollen, bedürfen guter PR und effizienten Marketings. Das ist
meine These.
Doch wie funktioniert PR? Was bewirkt Marketing? Was sind Ziele, Absichten und Aufgaben beider
Unternehmensbereiche? Wo liegen Unterschiede und Gemeinsamkeiten in der täglichen Praxis? Existieren
sie besser unabhängig voneinander oder ist nur eine Kooperation von Erfolg gekrönt? All diese Fragen sollen
unter dem Aspekt: PR vs. Marketing: „Should they be partners or rivals?“ in dieser Arbeit den Versuch einer
Klärung erfahren. Dafür definiere ich zu Beginn die Begrifflichkeiten PR und Marketing, grenze deren
Aufgaben, Instrumente sowie Ziele voneinander ab. Nachdem die Frage nach der Notwendigkeit und den
Grenzen von PR und Marketing beantwortet wird, folgt die Einbeziehung verschiedener Theorien zu diesem
Thema. Anhand der Commerzbank AG soll der praktische Umgang mit PR und Marketing beispielhaft
aufgezeigt werden. Schlussendlich wird in einem Fazit die Frage „Should they be partners or rivals?“
hoffentlich zur vollen Zufriedenheit des Lesers beantwortet sein.
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From reader reviews:

Geraldine Noll:

Inside other case, little men and women like to read book PR vs. Marketing - should they be partners or
rivals?: PR in Deutschland (German Edition). You can choose the best book if you love reading a book. So
long as we know about how is important the book PR vs. Marketing - should they be partners or rivals?: PR
in Deutschland (German Edition). You can add expertise and of course you can around the world by the
book. Absolutely right, mainly because from book you can recognize everything! From your country until
foreign or abroad you will end up known. About simple point until wonderful thing you can know that. In
this era, we can open a book or perhaps searching by internet product. It is called e-book. You can utilize it
when you feel bored stiff to go to the library. Let's learn.

Bryan Lopez:

The book PR vs. Marketing - should they be partners or rivals?: PR in Deutschland (German Edition) gives
you the sense of being enjoy for your spare time. You can utilize to make your capable far more increase.
Book can being your best friend when you getting tension or having big problem with your subject. If you
can make looking at a book PR vs. Marketing - should they be partners or rivals?: PR in Deutschland
(German Edition) to get your habit, you can get considerably more advantages, like add your current capable,
increase your knowledge about several or all subjects. You may know everything if you like open up and
read a publication PR vs. Marketing - should they be partners or rivals?: PR in Deutschland (German
Edition). Kinds of book are a lot of. It means that, science e-book or encyclopedia or other folks. So , how do
you think about this guide?

Sam Hasse:

Spent a free a chance to be fun activity to do! A lot of people spent their leisure time with their family, or
their own friends. Usually they accomplishing activity like watching television, gonna beach, or picnic in the
park. They actually doing ditto every week. Do you feel it? Do you wish to something different to fill your
own free time/ holiday? Could possibly be reading a book might be option to fill your no cost time/ holiday.
The first thing that you ask may be what kinds of book that you should read. If you want to attempt look for
book, may be the book untitled PR vs. Marketing - should they be partners or rivals?: PR in Deutschland
(German Edition) can be good book to read. May be it could be best activity to you.

Ruth Zimmer:

What is your hobby? Have you heard that will question when you got learners? We believe that that concern
was given by teacher to their students. Many kinds of hobby, Every person has different hobby. And you also
know that little person including reading or as reading become their hobby. You need to understand that
reading is very important in addition to book as to be the factor. Book is important thing to include you
knowledge, except your teacher or lecturer. You find good news or update with regards to something by



book. Amount types of books that can you decide to try be your object. One of them are these claims PR vs.
Marketing - should they be partners or rivals?: PR in Deutschland (German Edition).
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